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CHALLENGING EMPOWERED LEARNERS



NOT THOUGHT LEADERSHIP



CHANGING THE CUSTOMER’S MIND



LEAD TO, NOT WITH



RECAP



GET HONEST: MAP YOUR UNIQUE DIFFERENTIATORS



TEST YOUR KNOWLEDGE: WRITE AN “A TO B” MESSAGE



THANK YOU

CEBGLOBAL.COM/MARKETING  &  YOUTUBE: CEB SUMMIT PART I & PART 2

https://www.youtube.com/watch?v=arma6lY0Lok
https://www.youtube.com/watch?v=x8iVYSJBx7I


EMPOWERED CUSTOMERS



DON’T CALL US, WE’LL CALL YOU



THE PROBLEM WITH “NO MAN’S LAND”



INSIGHT ALWAYS APPLIES


